SPOT PRODUCT AROUND SINGAPORE CAMPAIGN 2026
Terms and Conditions
Organised by Essilorluxottica Asia Pacific Pte. Ltd.

A. Overview

1. The “Spot Product Around Singapore Campaign 2026” (the “Promotion”) is organised by
ESSILORLUXOTTICA ASIA PACIFIC PTE. LTD. located at 201 Kallang Bahru, Essilor Luxottica
Building, #03-00, Singapore 339338 (the “Organiser”).

2. The Promotion gives eligible customers the opportunity to participate in the Spot Product
Around Singapore Lucky Draw (the “Draw”).

3. Promotion Period: 1July 2026 to 31 August 2026 (inclusive). Submissions relating to any period
outside these dates will not be eligible.

4. The Organiser reserves the right to modify, suspend, or terminate the Promotion at any time
and without prior notice; however such right shall not be exercised so as to withdraw a prize
from any participant who has been notified as a winner and has satisfied all eligibility and
verification requirements set out in these T&Cs. All terms, conditions, dates, and prizes are
subject to change at the Organiser’s discretion.

5. These T&Cs are governed by and construed in accordance with the laws of the Republic of
Singapore. Any dispute arising in connection with the Promotion shall be subject to the exclusive
jurisdiction of the courts of Singapore.

6. BY PARTICIPATING, EACH PARTICIPANT IS DEEMED TO HAVE READ, UNDERSTOOD, AND
ACCEPTED THESE T&CS AND AGREED TO BE BOUND BY THEM.

B. Eligibility

7. The Promotion is open to any adult individual upon the purchase of the Essilor® Stellest® Lens
(“Product”) between 1 June 2026 and 31 August 2026 (inclusive) (“Purchasing Period”), subject
to these Terms and Conditions (the “T&Cs”).

8. PARTICIPATION IN THE DRAW DOES NOT REQUIRE ANY SEPARATE PAYMENT BEYOND THE
PURCHASE OF THE PRODUCT. THE DRAW IS A PROMOTIONAL LUCKY DRAW AND DOES NOT
CONSTITUTE A LOTTERY OR GAMBLING ACTIVITY UNDER APPLICABLE SINGAPORE LAW. THE
ORGANISER DOES NOT CHARGE ANY ADDITIONAL FEE FOR ENTRY INTO THE DRAW.

9. The following persons are not eligible to participate:

e employees of the Organiser and its affiliates, advertising and promotion agencies, retailers,
dealers, and promoters or shopfront staff under the direct or indirect employment of the
Organiser;

e immediate family members (including spouses, children, parents, and siblings) or persons
sharing the same household as any of the persons listed above.

10. The Organiser reserves the right to verify the eligibility of any participant at any time. Any
promotional offer or prize may be withheld pending satisfactory verification.

11. Participants suspected of submitting entries on behalf of a third party may be disqualified.

C. How to Participate

Step 1 — Purchase: Purchase the Product from the participating retail store in Singapore during the
Purchasing Period.
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Step 2 —Capture: During the Promotion Period, capture a photograph or screenshot of any Product

advertisement displayed across official campaign media, including but not limited to: bus

advertisements, social media advertisements, YouTube advertisements, digital advertisements, and

television commercials.

Step 3 — Submit: upload the photograph or screenshot and submit the required details on the official

Promotion portal at www.essilor-rewards.com during the Promotion Period. Each eligible participant

is entitled to one (1) lucky draw entry per submission, subject to verification and approval by the

Organiser.

Submission Requirements

12.

13.

14.

Each submission must satisfy all of the following requirements:
the photograph or screenshot must clearly show the Product advertisement and must have
been captured during the Promotion Period;
all details submitted via the portal must be accurate and complete;
each purchase of one (1) pair of the Product entitles the participant to one (1) entry.
Participants may submit multiple entries only where they have made multiple qualifying
purchases of the Product during the Purchasing Period, with one (1) entry permitted for each
separate qualifying purchase.
entries must not contain any inappropriate, offensive, or unlawful content;
entries must not be generated or assisted by automated tools, artificial intelligence, scripts,
or similar technologies; and
only natural persons may participate; submissions made on behalf of legal entities or
organisations will be rejected.
Participants are solely responsible for ensuring their entry complies with all applicable laws and
regulations. The Promotion is void where prohibited by law.
The Organiser shall not be responsible for incomplete, late, corrupted, misdirected, or
unsuccessful submissions for any reason.

D. Draw Schedule and Prizes

15.

16.

17.

18.
19.

There will be two (2) lucky Draws conducted during the Promotion, as set out below:
First Draw
Entry submission window: 1 July 2026 to 31 July 2026 (inclusive)
Draw and winner announcement: 3 August 2026
Number of winners: Ten (10)
Second Draw
Entry submission window: 1 August 2026 to 31 August 2026 (inclusive)
Draw and winner announcement: 1 September 2026
Number of winners: Ten (10)
A total of twenty (20) winners will be selected across both draws. Each winner will receive one
(1) myFirstFone R2 Watch.
Non-winning entries from the First Draw will automatically carry forward to the Second Draw,
subject to these T&Cs. Winning entries will not be eligible for any subsequent draw.
Each participant may win a maximum of one (1) prize throughout the Promotion Period.
The Draw will be conducted using a randomised system under the supervision of the Organiser.
Winners will be selected at random from all eligible entries received during the Promotion
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Period. The Organiser’s selection shall be final and binding, and no correspondence or appeals
will be entertained.

20. All prizes are non-transferable, non-exchangeable, and cannot be redeemed for cash, credit, or
any other item, unless otherwise stated by the Organiser. The Organiser reserves the right to
substitute any prize with another item of equal or similar value without prior notice.

21. The Promotion does not guarantee any prize or promotional benefit unless expressly confirmed
by the Organiser.

E. Winner Notification and Prize Collection

22. The Organiser (or its authorised agents/retailers) will notify winners using the contact details
provided. If a winner cannot be contacted or fails to respond, the Organiser reserves the right
to select an alternative winner without prior notice to the original winner.

23. All winners are required to collect their prize from the designated retail store or such alternative
location as notified by the Organiser, during its operating business hours, no later than 30
September 2026.

24. Prizes not collected within the stipulated timeframe will be deemed forfeited. No requests for
extensions or exceptions will be entertained.

25. Prior to collecting their prize, winners must present:

¢ valid proof of identity (e.g., NRIC, passport, or equivalent);

e proof of purchase of the Product(s); and/or

e any other information/documentation reasonably requested by the Organiser/ retail store,
for example, a screenshot of the winning image the winner had submitted online.

26. The Organiser reserves the right to withhold a prize pending verification of the winner’s identity
or eligibility. Failure to provide valid documentation may result in disqualification and forfeiture
of the prize.

27. Winners may be required to sign a Participation Release Agreement as a condition of receiving
their prize.

28. The Organiser shall not be liable for any loss, damage, or issues arising after the prize has been
collected by the winner or has otherwise left the custody of the Organiser or any participating
retail store.

29. Prizes may be subject to additional terms imposed by third-party sponsors or vendors. The
Organiser shall not be responsible for those terms or for the use of prizes once collected.

F. Disqualification
30. The Organiser reserves the right to disqualify any participant or entry at any time where:
e the entry contains incomplete, inaccurate, fraudulent, or misleading information;
e the entry was generated or assisted by automated tools, scripts, Al, or similar technologies,
or was submitted as part of a syndicate;
e the participant is suspected of submitting multiple entries against only one purchase of the
Product;
e the participant has misrepresented their identity or eligibility;
e the entry does not comply with any requirement set out in these T&Cs; or
e any fraudulent activity is identified in connection with the Promotion.
31. Disqualification may occur before or after a prize has been awarded. Where a disqualified
participant has already received a prize, the Organiser reserves the right to require its return.
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32.

The Organiser reserves the right to select a replacement winner using the same criteria set out
in these T&Cs.

G. Limitation of Liability

33.

34.

35.

36.

The Organiser shall not be responsible for any loss, damage, injury, or disappointment suffered
by any participant arising from or in connection with the Promotion or the acceptance of any
prize, except to the extent that such liability cannot be excluded under applicable Singapore
law.
The Organiser shall not be liable for:
technical failures, delays, or disruptions affecting submission platforms, telephone networks,
internet services, or related systems;
loss or non-delivery of entries or communications;
any damage to a participant’s device, software, or property arising from participation in the
Promotion; or
any loss, damage, or issues arising from the use of a prize after it has been collected by the
winner.
The Organiser shall not accept any liability arising from fraudulent communications or
misrepresentations by any third party beyond what is officially communicated by the Organiser.
If the Organiser’s performance of any obligation under the Promotion is prevented or delayed
by circumstances beyond its reasonable control, including force majeure events, the Organiser
shall not be liable for any resulting non-performance.

H. General

37.

38.

39.
40.

41.

42.

43,

Winners are solely responsible for any taxes, duties, levies, or statutory contributions arising
from or relating to their prize, including any applicable Goods and Services Tax (GST) under
Singapore or any other applicable law. The Organiser does not provide tax advice and
encourages winners to consult a qualified tax advisor regarding their individual tax obligations.
Any documentation issued by the Organiser for tax purposes does not constitute tax advice or
a guarantee of the winner’s tax position.

The prize cannot be returned or exchanged except in the case of a manufacturing defect (subject
to confirmation by the Organiser) or where an incorrect product was delivered.

The prize cannot be redeemed for cash or any cash equivalent.

The Organiser’s decisions on all matters relating to the Promotion are final and binding. No
correspondence, appeals, or disputes will be entertained.

This Promotion cannot be combined with, modified by, or substituted for any other discount or
promotion. No discount will be provided if a winner declines the prize.

The Promotion is not applicable to replacement orders, warranty claims, staff purchases,
complimentary orders, or other transactions deemed ineligible by the Organiser.

These T&Cs govern the Promotion and do not affect any rights relating to the purchase of the
Product. For Product information, please visit https://www.essilor.com/sg-en/ or speak with a
retail store directly. In the event of a manufacturing defect, participants should contact the retail
store and present valid proof of purchase.

Data Protection
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44,

45,

46.

47.

48.

By participating in the Promotion, each participant acknowledges and consents to the collection,
use, processing, and disclosure of their personal data (including and not limited to the full name
and phone number of participant) for the following purposes:
administering the Promotion, including notifying participants of the outcome and providing
updates;
disclosing or transferring their data to the Organiser’s affiliates, service providers, contractors,
and business partners, whether in Singapore or elsewhere, in accordance with the Personal
Data Protection Act 2012 (PDPA) of Singapore and the Organiser’s privacy policy (available at
https://www.essilor.com/sg-en/privacy-policy).

Separately, and only where the participant has expressly opted in, the Organiser may use a
participant’s personal data to send marketing, advertising, and promotional communications
relating to products and services of the Organiser and its commercial partners.

Participants may, at any time, request access to, or correction of, their personal data, or
withdraw consent to any specific use, by contacting the Organiser’s Data Protection Officer at
essilor.sg@essilor.com.

Enquiries
For all enquiries relating to this Promotion, please contact the Organiser’s Customer Service
team by email at essilor.sg@essilor.com, with the subject line: “Spot Stellest Around Singapore”.

Only correspondence received by email will be accepted. All decisions communicated by the
Organiser shall be final.

Spot Product Around Singapore Campaign 2026 < Page 5 of 5


https://www.essilor.com/sg-en/privacy-policy
mailto:essilor.sg@essilor.com
mailto:essilor.sg@essilor.com

